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Asian Centre Award  

Company with Best CSR & Sustainability Practices Nomination 
 

Eligibility: Nominations may be sent for any public listed company in India. 

 

Name of Nominating Person: ______________________________________________ 

Designation _____________________________________________________________ 

Company Name__________________________________________________________ 

Mobile Phone _________________________Email: _____________________________ 

 

 

Name of Nominee Company: ______________________________________________ 

Name of Independent or Non-Executive Director____________________________________ 

Mobile Phone _________________________Email: _____________________________ 

 

Please rate the nominee on a scale of 1 to 5 on each attribute (5 being highest and 

1 being lowest).  Use the space provided to explain your scoring, citing specific 

examples where possible.  

 

 

I.  Extra-Financial Criteria 

 
 
Environmental and social policies like Inclusive Growth, Affirmative Action, etc form a part of 
the company’s policy.   
 

 

Rating        1       2       3      4     5 
Low…..…………High     

 
Levels of corporate governance are monitored to ensure compliance. 
 

Rating        1       2       3      4     5 
Low…..…………High     

 

 
 
 

http://www.asiancentre.org/


II.  Company Endorsement 
 

CSR is endorsed by the company to its employees by means of a dedicated web site, etc. 
 

Rating        1       2       3      4     5 
Low…..…………High     

 
 
Company’s annual report  captures SEBI mandated Business Responsibility Reports (“BR 
reports”) which are in line with the guidelines by Ministry of Corporate Affairs, Government of 
India, released in July 2011, viz..the 'National Voluntary Guidelines on Social, Environmental 
and Economic Responsibilities of Business'. 

 
Rating        1       2       3      4     5 

Low…..…………High     

 
 

III.  Marketing Tool 
 
Company uses its CSR commitment as a marketing advantage.  
 

Rating        1       2       3      4     5 
Low…..…………High 

 
 
CSR is used as criteria in numbers-based business models. 

 
Rating        1       2       3      4     5 

Low…..…………High     

 
 

IV.   Measuring CSR 
 
Company measures the cost or revenue impact of social issues.  
 

Rating        1       2       3      4     5 
Low…..…………High 

 
 
This measure is then used as criteria in numbers-based business models. 

 
Rating        1       2       3      4     5 

Low…..…………High     

 
 

V.  Levels of Involvement 
 

Company dedicates resources to CSR activities. 
 

Rating        1       2       3      4     5 
Low…..…………High 

 
 
 
Internal stakeholders are involved in the company’s CSR activities. 

 
Rating        1       2       3      4     5 

Low…..…………High     

 
Company has a framework for measuring and Reporting on Non Financial Issues 
Like  its Environmental & Social impact (like GRI or any other equivalent framework) 
 

Rating        1       2       3      4     5 
Low…..…………High     

 



Company currently does not report on Non Financial Issues 
Like  its Environmental & Social impact but has a decided a road map to be there in a 
stipulated time frame. 
 

Rating        1       2       3      4     5 
Low…..…………High     


